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Investors should always conduct their own due diligence, not rely on the financial 
assumptions or estimates displayed herein, and should always consult with a 
reputable financial advisor, attorney, accountant, and any other professional that can 
help them to understand and assess the risks associated with any investment 
opportunity. Any investment involves substantial risks. Major risks, including related to 
the Equity Protection and/or the potential loss of some or all principal, are disclosed in 
the private placement memorandum for each applicable investment.

The above may contain forward-looking statements. Actual results and trends in the 
future may differ materially from those suggested or implied by any forward-looking 
statements in the above depending on a variety of factors. All written and oral forward-
looking statements attributable to us or persons acting on our behalf are expressly 
qualified in their entirety by the previous statements. Except for any obligations to 
disclose information as required by applicable laws, we undertake no obligation to 
update any information contained above or to publicly release the results of any 
revisions to any statements that may be made to reflect events or circumstances that 
occur, or that we become aware of, after the date of the publishing of the above.



Overview
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We inform and connect a global community of more than
3 million monthly active China-focused business, investment, 
government, academic, and media professionals.

SupChina is a New York-based, China-focused news, information, 
and business services platform. 



“A jewel in the crown of China reporting.
I look to it daily... It adds so much insight 
into the real China.”

Max Baucus
Former U.S. 

Ambassador to China
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Three things will define the next phase of human history

The environment

and China

Artificial intelligence
(or something like it)

(and China largely determines the first two…)
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Some platforms cover China among many 
other topics, but they only hit the major 
stories and miss a lot of the nuance. 

Others cover China deeply, but are too 
narrowly focused, too biased, too old, or 
subject to Chinese government control. 

We believe no one covers China as well, is as well-
respected, and is as widely distributed as SupChina.



Our goal over the next two years, is that SupChina
will not be just “a website about China.”

We intend to be the platform for China.
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Our Platform



Our media platform
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350K
SENDS



We reach decision makers
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Our readers make decisions on behalf of the largest companies, 
governments, and organizations in the China-focused world. 

Event attendee breakdown from 2021 Women’s Conference.
10.



An integrated news, data, and services platform

SupChina began in 2016 as a China-focused news aggregator.

We then began producing independent journalism of our own, launched a podcast, and 
we were early in the paid newsletter game. We hosted our first conference in late 2017.

With a large core audience of professionals interested in China, we realized there were 
adjacent opportunities to monetize that audience for higher-priced tiered premium 
subscriptions, data and research, and consulting work.

We now operate an integrated Customer Lifetime Value funnel that monetizes 
all users — from casual readers through to B2B corporate clients.
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Business Lines & Revenue Models
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This customer lifetime funnel is not 
hypothetical or aspirational.

We are experiencing growth at 
every stage of the funnel.
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55% average Year over Year growth in subscribership 
at all levels from 2018-2021.
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Events have generated surprising growth in corporate 
sponsorship and premium networking tickets even in online-
only formats during the pandemic.
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2021 Women’s Conference

Tickets sold for:  $50 / $500 / $5,000

Corporate sponsorships from $2,500-$30,000

$17T in AUM represented by attendees’ companies

2021 NEXTChina Conference

Tickets selling for:  $250 / $500

5 corporate sponsors and counting

$14T in AUM represented by last year’s attendees’ 
companies



Our consulting marketplace, where we connect clients with 
China-based professional service providers, has experienced 
500% growth in 2021 YTD vs. 2020.
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We are beta testing two new B2B database products
China News Database — a proprietary, 
filterable archive of all major and trustworthy 
news coverage of China in the past 5 years.

ChinaEdge DB — an interactive database of 
Chinese companies, industries, and executive 
– and the relationships among them..



Competitive Landscape,
The Fundraise, and Use of Funds



China-focused Media Landscape
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Location Model Revenue
Investment 

Raised to Date
# of 

employees
Monthly 

reach
Notes

SCMP HK Ads, 
subscription >$200M >$200M 1,225 11.1M

• China-based
• Large, old, bloated
• Financially struggling urgently

Sinocism DC Email-only 
subscription ~$750k $0 1 25k

• No website
• No original content
• One-man newsletter shop

Radii SH Sponsored 
Content <$100k Unknown 16 400k

• Pop culture only
• No revenue
• China-based
• Employees jumping ship in 2021

Technode BJ Subscription ~$150k
None, they are 

‘content marketing’ 
for their parent 

company
17 250k

• Tech-only content
• Limited revenue
• Employees jumping ship in 2021
• China-based

Sixth Tone BJ None China govt. 
operated

China Govt. 
supported Unknown Unknown • State-run

The Wire 
China

Boston Subscription 
only $150-200k $1-2M 8 100-200k

• Brand new
• Strong editorial team
• Limited track record and growth

SupChina NYC
Sponsored 
content + 

subscription 
$900k

*2021 run-rate $6M 13 2M
• Comprehensive content & 

operations
• Diversified revenue streams



The Ask

21.

We are raising money to cement our lead position, edge out or “acqui-hire” our 
competitors, and scale our growing revenue streams.

Deal Details

Amount raising:  $5M
Pre-money valuation:  $45M

Potential exit strategies:

• Trade sale to larger media company
• Dividend disbursements when profitable
• Private equity buyout
• Private sale of your shares to another private buyer (after 

one-year lockup period ends)



2021-22 Strategic Roadmap
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• Launch and scale new product lineup

• China Companies Database -- interactive database of all important and up-and-coming Chinese companies, their 
ownership structures, and news and data tracking on all companies (currently in beta testing / soft launch -- new 
features being released soon and going behind a paywall at that time)

• China Who's Who Database -- interactive database of all important government and corporate executives and 
committees / organizations

• China Org Charts / Relationship Mapping -- interactive interface that combines the data from the companies, 
government entities, and individuals to show how they are all related

• China News Database -- a proprietary database of all important China-related news articles from past 5+ years, tagged / 
sorted / structured to make China-related research easier and better

• Scale up sales and marketing operations

• Increase advertising budget significantly to drive new readership and subscribers
• Increase sales team to ramp up corporate and other group subscription sales
• Increase corporate sponsorship revenue for events / conferences, custom content, and business services
• Hire and grow our audience growth and audience engagement team to increase revenue from regular (i.e. non-

corporate) subscribers

• Grow large-scale content and event partnerships (i.e. partner to produce new podcast with large bank or insurance company, 
host DC-based "China policy" summit with leading China and U.S. experts, etc.)



Intended Use of Funds

23.

The below use of funds breakdown can be applied proportionally 
at any dollar value of fundraise.

• Technology and product development: 25%

• Content, data, and analysis (aka the ongoing content for the 

products and platforms): 30%

• Sales, marketing, and advertising: 30%

• Conferences / events / partnerships: 10%

• General, rent, admin: 5%



The Team and
Our Work



The Team
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In the past year, we have….
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Published 2,098 articles written by 127 authors 
and read by 1.8 million people
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Sent 3.5 million email newsletters
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Hosted 35 events for 5,038 attendees

29.

All-star lineup of webinars for business decision-makers



Including two flagship conferences in 2020

30.

SupChina flagship annual conferences have been held online since the beginning of the pandemic in 
2020 when had more than 5,000 even participants. We have continued in 2021 with the online 
format, reaching record numbers of people.



Released 252 podcast episodes from 10 shows 
that were downloaded more than 2.1 million times

31.
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